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what Do They Mean?

(Argument Summary and Response)

One of the fundamental skills in making arguments is to be able to
sccurately convey the arguments of others. In writing teacher cir-
Jes, we often call this “summary,” but I've found that this word
can be somewhat misleading. A good summary doesn’t just repeat
what someone else said as a kind of regurgitation of content; it
distills the original text down to its core meaning,

A good summary Zeroes in on the main idea of the text, the au-
thor’s point. It captures the forest without describing all the individ-
1al trees. When you summarize, it is as though you are standing in
the shoes of the original author and are the vessel through which
theirideas flow. Now, when you write something that brings a sum-
mary of another person’s argument together with your own argu-
ment, you may reveal strong disagreements (or agreements, ora mix
of both) with this other person’s argument, but while summarizing
the other’s argument youre trying to be as true to the original as
possible.

Ideally for the audience, the summary stands in the place of
h?““% to read the original text. They can trust you, the summa-
Ezer, to accurately convey what this other person was claiming to

€true,

Fora summary to be effective, it must be shorter, often a good
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126 . inal article; otherwise, why are y,

AUDIENCE

.« curious about an argument put forward in the 4.
l’ence is arizing, but they don’t have time to read j;
icle you'e sum "\ to find out what the fuss is about. They tryg
They Ve Comit‘geyirnme diately checking on the accuracy of you;
}z;:i}jv git they will obv iously have enough information to do
s :

«o. if they desire, at SOME future point.
1If they find out you've steered them wrong, you may perma-

lose credibility as a source tO be trusted.

The aud

nently

PROCESS

1. Find an article with an argument.

These are readily available. Every newspaper has an op-ed (opinion
and editorial) section. Websites are constantly publishing argt-
ments, which is why we can spend so much time arguing with
total strangers on social media. Make sure the article comes from

a V?nﬁably credible source, and choose an argument in which
you'e interested.

2. Read the article.

tl}llrough, but it’s 5 g£00
Check yoyr understand

Are there any parts

vocabulary that yoy
Maybe 8uessing aboy,

ing,
you kind of get but not entirely? what?

mostly understand in context but ar¢
t a little bir?
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. the a cticle refers to an incident or idea in 4

" rhapu’re (amiliar with it, but you aren’t. Take Some time to fj]
qumes yo in your knowledge, until you feel you have an exce;)l ;
o gapsn the article. These days, we have wonderfully har?crll}tr

o ,
handlet Jur fingertips (or thumb tips) to work with.

Way that as-

fta summary-.
3 Drf‘ng your qudience and purpose in mind, draft your summary.
:‘Zfﬁ; want to focus on the a}rgument, really distill it to its essence.
45 you write, you should give the argument to the author, using
heir name and a verb that conveys the fact that they’re the one
aking the argument, such as: “Warner believes writing an accu-
e summary is a ‘fundamental’ skill for writing arguments.”

Notice the difference between that sentence and something like
this: “Warner wrote about how summaries are used in argu-
ments.”

The second example doesn’t share any claim I (Warner) made. It
describes content rather than summarizes argument. Verbs like
“believes,” “claims,” “argues,” even “says” (provided it’s followed
by a claim) help make sure you're focusing on the original author’s
argument. |

Once you've identified the main idea, think about your audi-
nce. After hearing the central claim, they're likely to be thinking,
Why Why does this person believe this thing I'm being told?”

Use the remainder of the summary to tell them why the origi-
?:llt;‘;?:r believes what they believe. Y(?u will l?e supportin{g tht

kg Imabout the main argument with a serlfas of othér claims.
| Russian nesting dolls. You start with the big doll by

! ike thoge
: Makj . :
png 3 claim, open it up, and then each doll is another claim that
0
s the one before it

SuP
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-aS not read the article you’re SUmp,
your summary. -
e done, without letting Fhem refer tq Your 5,
accurately summarize your Summary' m.
d the original article. Have them vy,
cence summary of the main point after reading tp,
One‘se.?match up with what they got from your Summary?
Dolissi,mething is off, discuss it with y?ur tes'ter. What Meanjp
are they getting that youre missing?. It’s p,oss1blc? they're off by
and you're on target. Hash it out until you're satisfied that you'ye
accurately captured the original.

I‘izing

Next, have them red te 5

article,

5. Revise, edit, and title.
A summary rarely stands by itself, but it’s worth taking the time o
address any of your reader’s questions or concerns.

e
REFLECT
ThlS is g()in
d

{
ifficule ck: gtosound odd, but [ beljeve reading is one of our mo:t
herec; tskills. It sounds odd because everyone we're talking abo

Nows hOW tor - nd thcfe
ead, b well, 2
are a lot of £, ut it is very hard to read Jeep”

r ; .
derstang; = Workmg against allowing us to read for
iy Ing and Cngagement o
N a reading ; ' : feel 0

, Makj : jmes
eading Seemsal'{lr-lg Sklmming highly tempting: Sorrl.ﬁt.ld g oW
Aention o, a11.11t1a11y dull or uninteresting, eicher 4 ] pot”

; i ors>?
M rememp y 1810 the old “[ rap my eyes over the W



Research ang Argument .
we’re incentivized to reaq Quickly,
n .
Oftihe gist might be enough ¢, figure
e
cau’
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son to person, each person misses
from P* ing ultimately becomes distorted j
s mea:v ] experience this in my own wri

I dk;zdent work as well. I'm so conditig
- I start to see flaws where they aren’ p
:,}z:ttues because I'm too busy focusing on

nlarge, not small, ways,
ting, but it’s trye when |
ned to look for mistakes

resent, or | may overlook

other things.
Reading deliberately, checking my understanding, and not set-

ling for the gist has become a really important skill for me. [ don’t
tlin

lways employ it, and it’s not always necessary,
a

but I know when ]
need it, it’s there.

After this experience, maybe try practicing being imore delibe’r-
te in your reading. When the reading is important, I think yoil1 1l
End ityactually saves time. When you need to make use of what

youve been reading, you'll have a much better handle on what
you've read.

REMIX

Lo s respond with an
Once you've crafted a good summary, it's time to resp
drgument of your own. he original author's opinion? Or
- i e ori he
Do you agree or disagree with t believe X, buton't
elieve X,
18 it Some mix of the two? On the one hand,
Other hand, I believe Y. eks to extend the argu-
A response to an original summary s€ e to say someone else
men by adding to it. This is not just a dcliaglce conversation.
i Wrong (or right). It’s a chance to exten
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The best way to think Of_ it is to go back. to }’(?Ur audience Thiy,
of them as an interested third party who is trying thej, best ¢, un.
derstand the issue being argued over. Your response i Means ,,
enhance their understanding.

Make sure you start your response by declaring Where you
stand (agree, disagree, or a bit of both), followed by ANSWering ¢},
likely next question, “Why?”

Focus on satisfying the audience’s curiosity over this issue whje
also trying to be the most persuasive voice in the chajn of argy.
ment. This means not only being clear with your own claims by
offering evidence and argument in support of those claims.



Huh? Say What?

(Research Translation)

Just about every day in the news you’ll hear or read something like
“Based in research coming out of [very important and impressive
sounding place] . . .” Because a news reader or news publication is
presenting this research that has come from this impressive place,
were inclined to trust it, but should we?

[ find academic research intimidating to read, even having been
exposed to it for more than twenty years. And yet when I see re-
porting on research I'm familiar with, I often find mistakes, over-
generalizations, misinterpretations, exaggerations. It’s frustrating
when [ know something is off. It also makes me wonder if some-
thing is off more often than I know when I hear about research in
areas I'm not familiar with.

Academic research may embrace jargon that seems obscure to
the layperson. The procedures make my head spin, and the statisti-
cal ﬁndings, with their confidence intervals and standard devia-
tions, are equally confounding. .

Its important to remember that academic research is written for
*Pecific audiences and with specific purposes in mind. All .the. s:iuff
that S¢ems confusing to a layperson helps other acadermci1 Juhg;
e underlying rigor with which the authors approached the
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132 .. oon or terminology that seemg ObSCure
sing _lat‘fe specific field signals belonging 1 thar f::lme
s a member of the particular tripe for Whop, :1}1\
_ ted and is of interest. 1§
research is col‘lduc sarily make academic research elitist

Thiﬁg doesn: 3;::181 in the office of a coaching staff for arpichlu-
:ii;i;a;tsgg:t,s ;ou’d be equ’ally subjefct to jarglon o }Trms that se: .
foreign a nd confusing. It's a way for people wit In 3 Cultyge 6
speak to one another. | ialize in © .

There are some writers who specialize in popularlzmg” aca.
demic research. Malcolm Gladwell, a writer for the New Yorker i
perhaps the most well known, though many academics are Critica]
of the way he sometimes ignores the complexities of the research
he popularizes. .

But the vast majority of published research never breaks oyt of
the academic world. This experience is designed to achieve two
things: (1) get you working with academic research in order to up
your comfort level with texts that are often complex and foreign,

and (2) do a favor for the academics who publish their research by

3

research. U J
but is common1

that the author(®) 1

AUDIENCE

: ; » ike
YOlllr dience -onsists of regular people who are curious and!
to lea

regul::hneb:v'v things aboyg the world but probably don' n;l;;li

Chain M = Perusing publications such as the Journal Ofm'cs o

the Andgement or the Journgl of Biosensors and Bioelectr pHics
Journal gy, Maritime Research or the Journal of Literary Sem4
(Al of thege exist for real.)

he in t Ci
Y want 0 know what the researchers have found




Research and Argument s

put they don’t want to do the harq w

h, . ork of readin

reseafreting the academic research for themselves B and

iﬂt;ri goal is to wow them by telling them so
0
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m
c'ongi as found in the research of Suzanne Si
tu )

of British Columbia.
That’s cool, right?
you'll want to provide a sufficient translation of the original aca-

demic research to give your audience enough information to pass
on the cool idea to someone else.

mard of the University

PROCESS

1. Choose the journal and article.

You can easily find lists of academic journals online at Wikipedia
and elsewhere. If you have access to an academic library, you will
find the available resources through the library’s online interfaces
for journals.

My recommendation is to start with a subject area of interest
and then look for journals under that subject. When you find an
interesting—looking journal, start browsing individual articles. The
article abstracts should give a good indication as to whether a more
thOrOugh look at the entire article is warranted. You onl‘y needﬁor;e-
article, and as long as there’s an interesting takeaway in the fin
ngs it'll work for our purposes.

% Digest the qrticle. 1] read it, but this
Otice I did not say “read” your article. Sure, you what you need
Id of text often requires a process that focuses on



grpose an audience. You’]]
o put there will be much information
r goals. For example, the spe-

e
will be largely irt e 328 impOftam for researchers who may
m .
cificsofart o the research, but you may just need to
was random Of & sample of convenience.

in why this sample was used than in the

YouTe

. ular nitty-gritty- -
parFt;r the most part, you'll want to concentrate on the findings

and implications (sometimes also called “discussion”), .WbiCh is
where the results of the research and why the research is impor-
tant is shared. Make sure you have a deep understanding of this
material. This may require additional reading in sources other
‘han the article. If there is a term or idea you don’t understand,
seek outside resources that will help you understand it.

This is what is meant by “digesting” the article. You're not going
to be able to bluff your understanding.

3. Translate the article.

Keepi _
edggnzgﬁro}lllr focus on your audience’s needs, attitudes, and knowl-
» tell them what’s up with the research. Think about how to

hook their j
eir int . .
once their ; erest and then satisfy their questions and curiosity
eir interest is hooked

mple, lf : Oy~
othery” [ said, “Did you know that trees can talk to each

you'd .
next sentence i:zuslzrnethmg like, “Whatchoo talking about?” MY
add depth and clarity to my initial statement

Once 1’
with th .
th that, m : :

®Y Want answereq . » My audience likely has another questio”
» INA

c Ybe SOmeth' : c d suCh
or “Wh ing like, “Who would study
deeper int o y ShOU.ld [ belieVe yOu?’u - Whlch _—_— I, d hkely gO

Who
¢ foresn-y SCientistg te(?. the research, how it was conduCted’ &
are interested in researching these questions.

a thing?”



r translation.

e .
4:r1 4 an audience an.d have tl'fem read your translagiq
A e their interest in repeating your m essage to 0. Ask thep,

SO
0™ ofone to ten where one means, “ m

a Scale 0 . h 2» d t c
even read this thing, andten means, “I have tq go fin

g anda megaphone so I can shout this fascinating informat;
| 10n to

he world.”
After that, ask them to repeat what they believe th

(f they re going o be broadcasting the messa
nt to make sure the message is accurate.

eY’Ve learned,
ge to the world, you

wa

5. Revise, edit, polish, title.
Utilizing your audience feedback, as well as your own reflections
on your draft and how well it engages your audience and purpose,
revise your translation accordingly.

A title that captures the most interesting nugget of the research
will help hook the audience.

R
REFLECT

1 more.
ialized

ployed

How long did it take you to digest the article? Do you fee
“onfident in your ability to interact with this kind of spec
re.search and writing? If so, what technique or skill you em
Villbe most yseful going forward? |
fnot, what do you think you need to work on 1

a
S€ your confidence?

n the future to
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