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Why Should I Trust This?

(Understanding Sources)

I a study conducted between January and June 2016, researchers
2t Stanford University tested the “civic online reasoning ability” of
more than 7,800 middle school and high school students across twelve
states.

The study defined “civic online reasoning” as “The ability to eval-
uate digital content and reach warranted conclusions about social
and political issues: (1) identifying who’s behind the information
presented, (2) evaluating the evidence presented, and (3) investigating
what other sources say” (http://www.aft.org/ae/fall2or7/mcgrew
_ortega_breakstone_wineburg).

The Stanford researchers found the results “disturbing.”

Essentially, they found these middle school and high school stu-
dents to be easily fooled by misinformation. In one task, fewer
than 10 percent of those tested were able to identify a website pre-
senting itself as a neutral source on minimum-wage laws and regu-
lations as what was in reality the product of a partisan group linked
to the US restaurant industry. o
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This experience has two purposes:

1. To practice a process for checking online information for 5.
curacy.

2. To spread the word to others about how to do this, by describ-

ing the process you used to determine whether a particular
fact or source was reliable or unreliable.

AUDIENCE
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Framine the questionable claim.
2.

cather than examining the source itself for clues to its validity, use
he tools of the Internet to find out as much as you can about the
Jaim and the source.

Mike Caulfield, a professor and director of blended and networked
Jearning at Washington State University Vancouver, recommends a
three-step process (http://hapgood.us/2017/03/04/how-news-literacy
-gets-the-web-wrong):

1. Check for previous fact-checking work
2. Go upstream from the source
3. Read laterally

The quickest way to check on a questionable claim is to see if
someone else had a similar suspicion and if they’ve already studied
the issue. A quick web search asking if something you're not sure
about is true may lead you to a fact-checking website that discusses
the claim and the evidence. While this may not be sufficient to sat-
iSfy the whole question, you're in the midst of an ongoing discus-
sion about the claim rather than isolated, trying to assess the claim
only by looking at the original source.

_By going “upstream,” Caulfield means tracing the claim to its
oTiginal source. If we can find the original source, W€ stand a bet-
tech hance of understanding the origins of the claim.
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Ultimately, you're looking to surround the claim and be a ﬁe (;"
convey as much background about it as possible for fhe benefit l;)e
your audience. If the claim turns out to be true, you'll want to
convincing as to why it’s true. [ i
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5, Test your report.
Give your report to an qudience that may be unsure about th
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